The creative brief.

A campaign about the joy of running. One movement, one image,
one short line.

The idea

The next step.

Tone of voice

Short. Active. In motion.
Keep in mind

Preserve the original logo. Do not invent prices, product specifications or promises.
Have the concept reviewed before use.

https://www.nike.com/
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Visual direction

The next step.

Al-generated photo. Fictional object, not an exact depiction of an actual product. No brand partnership.
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